
That emphasize your nonprofit’s cause and 
encourage successful fundraising campaigns

Guerilla Marketing

HAS 
NOTHING 
TO DO 
WITH THIS 
GUY!



Chris Doane

Founder & Creative Director; The 
Crezent Agency

Crezent consults businesses and non 
profits regarding best marketing 
practices. Crezent has called Coweta 
home for more than 17 years.

The agency specializes in social media 
marketing, event marketing, website 
development and graphic design.
 

Introduction



Current Non profit participation

● Founder & Chair of Bike Coweta
● Board Chair for Explore Newnan Coweta
● President of MTB Atlanta
● Vice President of SORBA
● Membership Chair for the Rotary Club of 

Newnan

Recent Accomplishments

● 2023 Coweta Citizen of the Year Nominee
● 2021 Rotarian of the Year
● 2016 Small Business of the Year

 

Introduction



What is Guerilla 
Marketing?



Guerilla Marketing Is…
Cost-effective marketing 

techniques that used 
unconventional and inventive 

tactics to get exposure for a non 
profit and/or its cause



Guerilla Marketing Types …



Viral Marketing
Using social media 
channels to 
encourage people to 
share a cause’s 
information via 
word-of-mouth; also 
known as social 
media marketing.



Ambient Marketing
Promoting your non 
profit in unusual 
locations or on 
unusual objects where 
you wouldn’t expect an 
advertising.



Event Ambush Marketing
Where a non profit “ambushes” a big event to grab 

people’s attention.



Popup Shops

A temporary set up 
where individuals 
can interact with 
your organization 
and learn more 
about your cause.



Street Marketing
Any marketing 
campaign that uses 
modern methods to 
promote in outdoor 
public spaces. Think 
street art displays, 
posters, or fliers. 



Projection Marketing
Projection marketing … A campaign where images 
or videos are projected onto public surfaces.



Experiential Marketing
Directly engages 
consumers and 
encourages them to 
participate in a cause 
event. Go beyond simply 
setting up a tent with 
brochures.



Grassroots Marketing
Targeting a highly niche 
group of people and 
persuading them to 
spread your message 
via viral video marketing. 



Nonprofit Fundraising
Fundraising Types (pros & cons)

Memberships

Annual Sponsors

Grants

Events

Donations

Awards



Memberships

Steady Source of 
Funding

Affordable for all 
supporters to get 

involved

Member retention a 
constant effort

A lot of work for a 
minimal amount of 

funding

450 Members X $50 = $22,500
Tip: recurring subscriptions improve retention



Annual Sponsors

Steady Source of 
Funding

Modest fundraising 
source

Sponsor retention a 
annual task

Benefits come with 
sponsorships

20 Sponsors X 2000 = 40,000
Tip: Annual report documenting program successes helps 

with retention



Grants

Project/program 
specific funding

Significant fundraising 
source

Tedious and time 
consuming application 

process

No guarantees

2 Grants X 25000 = 50,000
Tip: Organization of non profit docs (filings, EIN, Articles, 

etc) makes process easier



Events

Significant fundraising 
source

Inclusive of entire 
community

Takes time to build up 
sponsorship & 

participant base

Events require 
significant volunteers

10 Sponsors X 2000 = 20,000
200 Participants X 45 = 9000



Donations

Opportunity for 
everyone to donate to 

the cause

Modest fundraising 
source

Requires constant 
encouragement

Donors more likely to 
donate to a project or 

program 

100 Donors at $50/per = 5000



Awards

Opportunity to make a 
serious impact on a 

cause

Significant fundraising 
source

Project/program 
oriented

Foundations often 
focus on specific 

niches/causes

1 Award = $1.1 Million
Have your board research foundations.



In Closing…

You’re being
watched!

By prospective/current members, donors, event goers, 
foundations, annual sponsors and more.



My Info
Chris Doane
cdoane@crezent.com
678-378-3562

The Chief Gorilla

mailto:cdoane@crezent.com

